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better



Presenter
Presentation Notes
There is evidence that there is generally an acceptance amongst the public for the need to conserve water and to use it better.
And while there are a number of practical & efficient methods of doing so, awareness & understanding of these is low.

Other recognised  factors to this are different socio-demographics, the way people respond to things because of social background, ethnic group , religious beliefs, age, education, gender, home owner or tenant.
The approaches taken by those trying to engage.
And there are those who will always be more willing to engage with others.
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But like so many things in life, to make something successful or work it is critical to have peoples support & buy in. 
The only way to achieve this is through Engagement.
As a committee we have been looking at how to engage with the public on water reuse, the systems available (i.e. RWH & Grey Water), how they work, benefits & suitability.
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Who should Engage?
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In some ways that’s the easy bit, one question is who should engage.
Water Companies
Central Government
Local Government
Non Government Organisation 
Manufacturers
A combination of the above
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What Is the message?
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Lastly how to engage, what type of medium; TV, radio, Poster, direct mail, on bills, newspapers & Magazines, Road shows etc etc
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How should the
message be sent?

building supplies
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Another question for debate would be what the message should be. If the engagement is from one organisation that message could be focused,  if a combination of organisations are involved would that message become fragmented and who would oversee the continuity.
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